[image: image1.jpg]


[image: image2.jpg]






 

Wheel Questions is a community art project that will tour one or more installations for up to six months in 2010. We expect 20,000 people will submit a question on a colored card. Each will be thoughtfully answered and posted on an outdoor installation and a website. Your logo and message can be added to the installation, website, and press activity as Wheel Questions seeks to set the world record for advice-giving. See the engaging two-minute video at www.WheelQuestions.org/s
Sponsorship rates are a small fraction of a penny per view. It’s competitive with any other advertising medium and generated good will as well. It’s a creative and unique way to reach out that gets you noticed far beyond traditional media.
Sponsor and Wheel Questions agree on ________, 2010, for the amount of $_________, for the below sponsorship.
_________________________________________________________________

_________________________________________________________________

_________________________________________________________________

_________________________________________________________________

_________________________________________________________________

____________________________

Wheel Questions 
____________________________

197 Summer St, #1, Somerville MA 02143




Signed:______________________
    Signed: _____________________
Name: ______________________ 

Name:_Johnny Monsarrat, Director
Wheel Questions is a sponsored project of Fractured Atlas, a non-profit arts service organization. Fractured Atlas does not receive earned income payments, but accepts donations on behalf of Wheel Questions.




































































































































































































































A unique way to get millions of impressions for less than a penny each




















Wheel Questions is an outdoor community art project that was sponsored by HP, Intel, and Best Buy in 2009. It tours major urban squares and festivals for six months a year. Visitors ask a question about life on a colored card and are drawn to a website to find a handwritten answer. In 2009, Wheel Questions toured Harvard Square and 10 festivals over 4 months. It was seen by over 500,000 people, and got 3 million impressions from articles in The Boston Globe (twice), The Boston Phoenix, Boston Magazine, and others. See a two-minute video at www.WheelQuestions.org/s


In 2010, you can sponsor one of several Wheel Questions installations, touring anywhere in the United States. As an art project, cities and festivals readily give it free space in the center of their communities. Wheel Questions 2010 will make a huge media splash by setting the world record for answering questions. It's a unique way to get attention, build good will, and interact with your target market, at a fraction of a penny per impression. Sponsoring Wheel Questions has high impact:


























Sp0ns0r inf0rmation














Sponsorship rates apply to one Wheel Questions installation. Rates for additional installations are available. Sponsors can direct the urban locations and festival schedule for Wheel Questions, subject to city and festival approvals. As an art project, Wheel Questions has never been denied permission to participate in a festival or in an urban center.


Wheel Questions engages visitors and journalists with a splash, especially this year, as the project plans to set the world record for advice-giving with 20,000 questions answered. Costs include building a new installation, relocation of project on tour, collecting written question cards and repairing vandalism daily, answering 100 questions daily, website maintenance, video recording and editing of questions and answers, manning the installation during festivals, and promotion of the project and its sponsors to journalists.


3-Month, One Installation Rate�



Sponsor Level�



Impressions�
�
$1,195


per week�
Bring Wheel Questions to Your Neighborhood. Unlike static installations, the Wheel stops busy walkers, creates buzz and good will, and inspires them to return to your urban commercial area.�
up to 50,000


�
�
$995


per quarter�
Supporting Sponsorship. Logo and message on Wheel Questions home page�
250,000�
�
$4,995


per quarter�
Premium Sponsorship. Logo and message on Wheel Questions installation visible to 1,000,000 passersby, and 50,000 visitors will take information cards at the installation with your message.�
1,050,000�
�
$995


per festival�
Festival Sponsorship. Our representative speaks with visitors and hands out your supplied material or samples at major festivals. Price per festival is all-inclusive, including all fees and transportation. Your choice of festival subject to availability. Up to 5 festivals per quarter.�
100,000�
�
$9,995


per quarter�
“Sponsored By”. All of the above, plus large “Sponsored By” logo on canopy that cannot be missed even at a distance. Mention in all press releases hits 5,000,000 impressions. Minimum 3 festivals per quarter.�
5,900,000�
�
$19,995


per quarter�
Exclusivity. All of the above and exclusive presence on an installation. Dedicated website with your brand in the Web address. Your choice of schedule and urban location, subject to availability.�
5,900,000�
�
Rates may vary based on locations requested in the United States. Wheel Questions is based in Boston, Massachusetts.


See the 2-minute video at www.WheelQuestions.org/s and contact Johnny Monsarrat at 617-899-7794, johnny@wheelquestions.org.





Fraction of a penny per impression.


Our rep can engage visitors and hand out samples.


Free access to major festivals as an art project.


Non-profit sponsorships build good will.


Partly tax-deductible:











4,000,000 will read the press, with your "sponsored by" message.


1,000,000 will see the installation in person, with your logo.


200,000 will stop to read the cards. Info cards have your message.


20,000 will write a question on a card.


All are drawn to the website for answers and see your message.
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Wheel Questions


Sponsorship Agreement














Wheel Questions 









